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The Green Pewerharkerbevelopment Group — U.S.
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The Greupisigainiieg momeRim
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The Group and ahiliatesane Using a Vvarety of renewable
[eSOUrCesS

Total =575 MW, AS OF DECEMBER 2005
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GREEN POWER MARKET DEVELOPM

Group memupersianaiafiiliates areramong largest corporate
USers ofirenewanieenergy technelogiesiniU.s.

Wind Whole Eoods| (#2), Starbucks (#3)

Solar PV Johnson & Jehnson| (#2), Staplesi (#3), Generall Motors (#4)

Landiilligas PDURent(#1), General Motors (#2)

CertifiedHew: Alcoa (#1)
Impact hyadne

Source: U.S: Environmental PretectionfAgency; Low: Impact Hydropower Institute; Solar
Electric Power Association; FuellCells 2000
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Business caseiorUsing renewanle eneray.

VARIES BY COMPANY

1. Strengthenistakenholderrelations




GREEN'POWER MARKET DEVELOPMENT GROUF

Using renewanle eneragy canisirengiinen stakenolder relations

Customers/ public.. . . Brand difierentiation,
‘green’ customer'segment

Employees . .. Warfortalent

Local communities;. .. Like'a good neighibor:

Shareholders . ... RiSeiof snareholder
resolutions, demonstrate corporate climate Wind Power Hakes Your Copies at Kinke's

Strategy with ity " GreenChoice

G Iewm Interface Jobhnsan B Johnson




GREEN 'POWER MARKET DEVELOPM

Business caseiorUsing renewanle eneray.

VARIES BY COMPANY

1. Strengthenistakenelderrelations
—  Customers)/ branding

—  Emploeyegs andliocallcommunities
—  Shareholders

2. Reduce emissions
—  Regulated emissions

—  Unregulated emissions
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GREEN POWER MARKET DEVELOPM

Switchinglterrenewalereneray caniredlce: corporate
greennouse 0asiEmISSIons

Impact

EXample Direct emissions:  Indirect emissions

DuPont, G,
Interface

IBM, J&J;
FedEx Kinko's

J&J, Starbucks,
Pitney Bowes

J&J, DuPont;
IBM, Staples

Switehifrom natural'gas
{0/ landiill gas;ior 1
tnermal energy needs

Switeh irom : 1

CONVENtoNaliPeWENRLo
Wina pewer

Purchase RECS

Installfen=site solan PV.
Systems




GREEN POWER MARKET DEVELOPM

Business caseiorUsing renewanle eneray.

VARIES BY COMPANY

1. Strengthenistakenelderrelations
—  Customers)/ branding

—  Emploeyeges andliocallcommunities
—  Shareholders

2. Reduce emissions
—  Regulated emissions

—  Unregulated emissions

3. LLower or stailize energy. costs
—  [Lower corporate energy’ costs

—  Stable corporate enerngy:prices: (hedge against fossil
fuel pricerfiuctuations)




Switchingfiremmattiaifgas teiandill gas is reducing
GMF's energy costs

-l

Fort Wayne, IN
Truck assembly plant
LLandifill gas displaces natural gas

[Fixed price contract previdesiinsulation
against NG market:pricesfluctuations




Third partyfinancesen=siieselar RV providing several
Econemic advantages e/ companies

+ No capital investment for:
corporate Nest

o Competitively:priced pewer

* Hedge against volatile
electricity rates

Photo courtesy of Staples and SunEdison




Long-term fixed-price green power: Austin Energy’s
GreenChoice®

Fossil fuel charge
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Source: Austin Energy, 2004



GREEN POWER MARKET DEVELOPM

Concluding teughts eRHULUIE BUSINESS CaSE for
COonporate BUVENS

Impact of pessibleicanion o emissions reduction” value proposition

emissions cap-and-irade — & demand for- on:site

- RECs?

Impact of pessible o Attractiveness of RECs likely: |

federal RPS » interestin on-site

Areas of Increasing » “[Lower eneray cost’ value proposition

corporate interest . .
o lLong-termifixed-price green power

» On:sitei(solar, geothermal heat pumps, wind)
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